HOBA BU3UNA TPAACKU NA3AP IP. MA3APAXUK
OBACHUTEAHA 3ATMMNUCKA

[paAckmaT nazap HA MNA3apAXMK € HE CAMO TbPIOBCKO CREAMLLE, HO M KAKOYOBO OBLLIECTBEHO
MPOCTPAHCTBO C ABABOKA MCTOPMHECKA, COUMAAHA U KYATYPHA 3HAYMMOCT. Tom
MPEACTABASIBA HEPA3ZAEAHA YACT OT MAEHTMYHOCTTA HA rPAAQ U EXEAHEBMETO HA HErOBUTE
XKUTEAM, MPOU3BOAMTEAM, ThPIOBLM U MOCETUTEAM. HACTOALLUMAT MPOEKT LEeAM AQ Npeobpasm
nasapa, NEUAABAMKM MY CbBPEMEHHA M PA3MNO3HABAEMA BM3MS, KOSTO OTPA3SBA AyXa HA
[a3apaXXmK, YTBbOXXAGQBAMKM FO KATO CbPLETO HA MPAAQ M MPUBAEKATEAHA IPAACKA CLEHAQ.
CeraHoTO MPOCTPAHCTBO CPEeLLa PeAMUd MPEAM3BUKATEACTBA: EKCTPEMHU  AETHM
rOpeLUMHM U HEAOCTATBYHO 3ACEHYBAHE, HECBOTBETCTBME B CTMAOBE, MATEPMAAU U
APXUTEKTYPOHU EAEMEHTH, KOETO BOAM AO BM3YOAHA COPATMEHTUPAHOCT, 4YYyBCTBO HQA
MPUTUCHATOCT M HEOPTAHU3UPAHO ABMXKXEHME HQ ABTOMOBUAM M MELLEXOALM, KOKTO U AMMCA
HQ KYATYPHU U COLUMAAHM MHULMATUBK, OTPAHMYABALLM MbAHMS MOTEHUMAA HO MA3ApA KATO
OBLLHOCTHO CpEAMLLIE.

KoHuenumara ce OCHOBABA HA TPM TRYMNM MPUHUMIM — MPOCTPAHCTBEHM, COLUMAAHU U
E€KOAOTMYHM. [TPOCTPAHCTBEHMTE MPUHLMIM 3AAArAT HQ AOBPQ CBbP3AHOCT M OPraHMU3ALUMS HO
QPYHKUMOHAAHUTE 30HM, Cb3AABAHE HAQ EAMHHA MAEHTMYHOCT M eCTETMKA HA Ma3apda, KAKTO 1
OCUTYPSIBAHE HA MYATMADYHKLUMOHOAHM U QAQMTHUBHM MPOCTPAHCTBA, KOUTO MOrar Ad
OTroBAPSAT HA PA3AMYHU AEMHOCTM U CbOUTUA. COLMAAHUTE MPUHLUMMIM LLEAST MOAKPENA 3a
MECTHUTE MPOM3BOAMTEAM, OCUIYPSBAHE HA MPUBETAMBA M AOCTBIIHA CPEAQ 3 PA3AMYHM
rPynu NOCETUTEAM, HACBPYABAHE HA COLMAAHM KOHTAKTU M KYATYPHU MHULMATUBU, AOKQTO
EKOAOTMYHUTE MPUHLMIMN BKAIOYBAT M3IPAXKACQHE HA YCTOMYMBA 3€AEHQA CPEAQ, CTUMYAUPAHE
HQ BHUOPA3HOOBPA3UE M OCUTYPIABAHE HA MPOXAQAQ U KOMOQDOPT B YCAOBMATA HA KAMMATUYHM
npeamnssmkareAcTsa. OBOLLATA 3ACTPOEHA MNAOLL, HA rnasapa e 1930 m2, a 03eAeHeHATA MAOLLL
AOCTUrA 1250 M2, KOETO Cb3AABA XAPMOHMYEH OAAQHC MEXAY TbPrOBCKATA COYHKLMS U
3EeAEHQ, MPUATHA CPEAQ 3Q OTAMX, COLMAAHM KOHTAKTU U KYATYPHU CbOUTUA. O3EeAEHIBAHETO
BKAKOYBA PA3HOOBPA3HM BUAOBE ABPBETA, BEYHOIEAEHM M LbOPTALLM XPACTH, MOYBOMOKPUBHM U
MHOTFOTOAMLLIHMN PACTEHMS, AEKOPATUBHM TPEBU M KATEPAMBU BUAOBE C PA3AMYHU XAOUTYCH U
LIBETOBE, KOMTO OCUIYPSIBAT KOAOPUT U 3EAEHMHQA MPE3 BCUYKM CE3OHM.

PYHKLMOHAAHOTO 30HMPAHE € MAQHMPAHO TAKQ, Y& PA3AMYHUTE 30HM MAQBHO Ce MPEAMBAT
€AHQ B APYra, KATO CbLLIEBPEMEHHO CE OCUIYPSIBA ICHOTA M YAOBCTBO 3Q BCUYKM MOCETUTEAM.
ABETE MPEACTABUTEAHM BXOAHM MPOCTPAHCTBA CA AKLUEHTUPAHM C OOO3HAQYUTEAHM TABEAU U
HAAMUCH, KOUMTO YAECHSBAT AOCTBIA M MOAYEPTABAT MAEHTMYHOCTTA HA NA3ApPA. TbproBCKUTE
MAOLLM CA OPraHM3MPAHM CMOPEA TMIQ CTOKM: 30 XPAHUTEAHM MPOAYKTHU Ca npeasmacHM 80
macum no 3 m2 u 16 macu no 1,5 m? a 30 HEXPAHUTEAHU MPOAYKTM — 44 mMaAcu rno 3 m2
3QTBOPEHUTE MABUAMOHM MPEAAQIQT LBETSH, MOOMMULLAEHM U TEKCTUAHMU U3AEAMS, KATO BCUYKM
HABECU U MABUAMOHM CA PELLEHMU C 3€AEHMN EKCTEH3MBHM MOKPUBU U MHTEMPUPAHM COAQPHU
naHeAu. B 30HATA 3 CE30HHM U TEMQATUYHM BA3apPUM NPOCTPAHCTBOTO € bBKABO M AMHAMMYHO,
MO3BOASIBAOMKM  MPOBEXAQHE HA  YYUAMULLHM, PbYHOM3PAOOTEHM U BAQrOTBOPUTEAHMU



MHULMATUBU, KOMTO QHIAXMPQAT OBOLLHOCTTIA M AOOABAT KYATYPHQ CTOMHOCT KbM MA3AQpPAQ.
[loocTpaHCTBATA 3a OTAMX M CIHKA CA OBOrareHM C AbPBECHA PACTUTEAHOCT, HABECH,
NepProAv, YAOBHM NemKM, NAQHTEPU M YELLMMYKM 30 OCBEXKABAHE, O AMCPUTEATPAAHATA 30HA
MPEAAQra BbAMOXKHOCTH 3Q KOHLLEPTH, MPOEACTABAEHMS U MPOXKEKLMM HA OTKPUTO, AOMBAHEHO
C QQOHTQH, KOUTO OCHIyPSIBA OXACQKAQHE MPE3 AETHUTE AHMU. HOBUTE 3aBEAEHMS 30 XPAHEHE
HACbPYABAT COLMAAHUTE KOHTAKTM M HEQQOPMAAHMTE CPELLM, A MOKPMBHATA TepACca HA
OCHOBHQTA CrpaaQ MPEAAQra Bb3MOXHOCT 3Q OTAMX C TA€AKQ KbM 30HATA 34 CbOUTUS U
AMUTEQTPAAHQATA CLEHAQ.

AOCTBMbT U ABUXKEHNETO OKOAO MA30PA CA BHUMATEAHO OPraHM3UPAHM, KATO MNApPKOMECTATA
M 30HATA 30 3APEXAAHE C ABTOMATUYHM KOAYETA OCHIyPsSBAT 6€30MACHOCT M YyAOBCTBO 30
ABTOMOOUMAM U  OBCAYXKBALLM MPEBO3HM CPEACTBA, AOKATO MELLUEXOALMTE CE ABMXKAT
CBOOOAHO KQKTO B MQ3QpQA, TAKA M MO CMOAEAEHUTE YAMYHM MPOCTPAHCTBA. BxoaoseTre ca
0BOPYABAHM C BEAOCHUIIEAHM CTOMKM, OCHIYPSABALLM YAODEH AOCTBI 30 BEAOCHIEAMCTH, A
IOXKHATA 30HA 30 MNAPKMPAHE € PA3LIMPEHA, KATO ChLUECTBYBALLOTO MAPKMPAHE MO YA.
~fpaAckm naszap’ ce 3anasBa CAmMo OT ASCHATA CTPAHA HA ABUMXKEHMETO, KOETO ONTUMMMIMPA
MOTOLMTE M OCUIYPABA KOMGPOPT 30 MOCETUTEAUTE.

[MPOEKTbT 30AQra HA YCTOMYMBU M ABATOTOAMHM PELLEHUS YPE3 M3MOA3BAHE HA €CTECTBEHM
MQATEPUAAM KATO AbPBO, KOMBK, METAA M BETOH, KATO CMELMAAHO BHUMAHME € 0ObPHATO HA
YMPABAEHMETO HA OTNAAbLMTE. B Ma3apa ca npeABMAEHM KOLUYETA 30 PA3AEAHO CbOMPAHE,
PA3MOAOXKEHM HA KAKOYOBM MECTA, 30 AQ CE YAECHM PELMKAMPAHETO OT MOCETUTEAM U
ThbrOBLM, O TMOA3EMHM KOHTEMHEPU EAUMMUHUPAT HEMNPUITHUTE MUPU3MM, MNOACBPSBAT
XMMMEHATA 1 OCBOBOXAQBAT NOBEYE MPOCTPAHCTBO HA MELLIEXOAHUTE AAEU. ABKAOBHMUTE BOAM
Ce YrNPAaBASBAT YPE3 3EAEHM MOKPMBM, MPOMYCKAMBM HACTMAKU M O3E€AEHEHM MAOLLM, KOMUTO
ecTecTBeHO abcopbmpar M 30AbPXKAT BOAQTA, O COAQPHM MAHEAM, PA3MNOAOXKEHMU BbOXY
MOKPMBMUTE HA MABUAMOHUTE M MHTEIPUPAHM B YAMYHOTO OCBETAEHME, AOMPMHACAT 3a
eHeprMiHaTa egpeKkTMBHOCT HA NA3apAal.

[TooekTbT 3a HOBMA [PAACKM NA3AP HA [MA3APAKMK HOAXBLPAS TOAAMUMOHHOTO PA3bupaHe 3a
ThOFOBCKO MPOCTOAHCTBO M C€e MPEBPBLLLUA B XMBO CpeAaMLLe HA OBLLHOCTTA — MACTO 3a
CpeLLM, KYATYPQ, COUMAAEH OBMEH U QKTMBHA TPAACKQA cLeHA. Tou CbY4eTaBA AOKAAHQATA
MAEHTUYHOCT C MHOBATUBHMU U YCTOMYUBM PELLEHUS, MPEAAATAMKM AMHAOMMYHO, AOCTBIHO U
MPUBAEKATEAHO MPOCTPAHCTBO, KOETO OBOrartiBa rMAACKMS XXMBOT U Cb3AABA XAPMOHMYHA
BOB3KA MEXKAY YOBEKQ, PAAQ U MPUPOAATA. HOBUAT MA3Ap CTABA HE CAMO MACTO 3Q TbPlroBMs4,
HO M CbpLLE HQ COLMAAHUS U KYATYPEH XMBOT B [1A3QPAXKUK, KOETO OBEAMHABA OBLLIHOCTTA U
OTPA39BA MOAEPHMUS IPAACKU AYX.



NEW VISION CITY MARKET PAZARDZHIK
EXPLAINATORY NOTE

The Pazardzhik City Market is not only a commercial hub but also a key public space with
deep historical, social, and cultural significance. It represents an integral part of the city’s
identity and the daily life of its residents, producers, traders, and visitors. The current project
aims to fransform the market, giving it a contemporary and recognizable appearance that
reflects the spirit of Pazardzhik, establishing it as the heart of the city and an attractive urban
scene. The current space faces a number of challenges: extreme summer heat and insufficient
shading, inconsistencies in styles, materials, and architectural elements, leading fo visual
fragmentation, a sense of confinement, disorganized movement of vehicles and pedestrians,
as well as a lack of cultural and social initiatives that limit the market’s full potential as a
community hub.

The conceptis based on three groups of principles — spatial, social, and ecological. The spatial
principles focus on good connectivity and organization of functional zones, creating a unified
identity and aesthetic for the market, and providing multifunctional and adaptable spaces
that can accommodate various activities and events. The social principles aim to support
local producers, ensure a welcoming and accessible environment for different groups of
visitors, and encourage social interactions and cultural initiatives, while the ecological
principles include the creation of a sustainable green environment, promotion of biodiversity,
and provision of cool and comfortable conditions in the face of climatic challenges. The total
built-up area of the market is 1,930 m? and the green area reaches 1,250 m? creating a
harmonious balance between the market’'s commercial function and a pleasant green space
for relaxation, social interaction, and cultural events. The landscaping includes a variety of
frees, evergreen and flowering shrubs, groundcover and perennial plants, ornamental grasses,
and climbing plants of different habits and colors, providing color and greenery throughout
the seasons.

The functional zoning is planned so that the different areas seamlessly flow into one another
while ensuring clarity and convenience for all visitors. The two main entrance areas are
highlighted with signs and markings that facilitate access and emphasize the market’s identity.
The commercial spaces are organized according to the type of goods: for food products,
there are 80 tables of 3 m? and 16 tables of 1.5 m? and for non-food products, 44 tables of 3
m?2 Enclosed pavilions offer flowers, industrial goods, and textiles, with all stalls and pavilions
featuring extensive green roofs and integrated solar panels. The area for seasonal and
thematic markets is flexible and dynamic, allowing for school fairs, handmade crafts, and
charitable initiatives that engage the community and add culfural value to the market. Rest
and shaded areas are enriched with frees, shelters, pergolas, comfortable benches, planters,
and small fountains for refreshment, while the amphitheater zone provides opportunities for
concerts, performances, and open-air screenings, complemented by a fountain that offers



cooling during the summer. New dining establishments encourage social interaction and
informal meetings, and the rooftop terrace of the main building offers a place for relaxation
with a view of the event zone and amphitheater.

Access and movement around the market are carefully organized, with parking spaces and
a loading zone with automatic bollards ensuring safety and convenience for vehicles and
service fransport, while pedestrians move freely both within the market and along shared
sfreet spaces. The entrances are equipped with bicycle racks, providing convenient access
for cyclists, and the southern parking area has been expanded, while the existing parking
along “Gradski Pazar” Street is maintained only on the right side of the traffic flow, optimizing
circulation and ensuring visitor comfort.

The project emphasizes sustainable and long-lasting solutions using natural materials such as
wood, stone, metal, and concrete, with special attention paid to waste management. The
market includes bins for separate waste collection, strategically placed to facilitate recycling
by visitors and traders, while underground containers eliminate unpleasant odors, improve
hygiene, and free up more space on pedestrian paths. Rainwater is managed through green
roofs, permeable pavements, and landscaped areas that naturally absorb and retain water,
while solar panels installed on pavilion roofs and integrated into street lighting contribute to
the market’'s energy efficiency.

The new Pazardzhik City Market project goes beyond the traditional concept of a commercial
space, transforming it into a vibrant community hub — a place for meetings, culture, social
exchange, and an active urban scene. It combines local identity with innovative and
sustainable solutions, offering a dynamic, accessible, and atfractive space that enriches city
life and creates a harmonious connection between people, the city, and nature. The new
market becomes not only a place for trade but also the heart of social and cultural life in
Pazardzhik, uniting the community and reflecting the modern urban spirit.



